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Abstract

The promotion of heritage resources is essential for fostering cultural preservation and
economic growth, particularly through tourism. Enugu State has rich cultural and
historical sites that hold vast potential for attracting tourists, yet many remain
underutilized due to insufficient awareness. This article explores the role of mass
media in promoting heritage tourism in Enugu State, highlighting how mass media can
serve as powerful tool for raising awareness, shaping perceptions, and driving interest
in these heritage resources. Leveraging qualitative approach through in-depth
interview with the staff of selected Enugu State media platforms, the research explores
how the outlets could contribute to the visibility and appeal of Enugu's cultural and
historical assets. To buttress the points, four individuals were interviewed from two
sampled mass media outlets, Enugu State Broadcasting Service (ETV) and Sunrise
(Radio) FM. The interview x-rayed the programmes that the two outlets have in their
broadcasting list. Secondary data was used to complement the primary data on the
subject matter. The data was analysed qualitatively. The findings emphasize the
critical role of mass media in unlocking the full potential of Enugu State’s heritage
resources and fostering sustainable tourism development. The research also identifies
challenges, including inadequate funding for promotional campaigns, limited local
media coverage, and the underutilization of multimedia storytelling techniques.
Recommendations are provided on how to enhance media engagement in tourism
promotion, focusing on partnerships, content creation, and long-term strategies.

Keywords: Mass media, Tourism promotion, Heritage resources, Cultural preservation,
Enugu State, Nigeria
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Introduction

Heritage tourism is the exploration of historical sites, artifacts, and activities,
preserving cultural identity, promoting understanding of diverse histories, and
fostering local community economic development. Heritage tourism is gaining
importance in the global tourism industry, particularly in Nigeria's Enugu State. The
area's rich cultural and historical resources, including Udi Hills, Awhum Waterfall, coal
mines, and Nike Lake, attract local and international visitors. Preservation and
prosperity of these resources depend on instilling knowledge and maintaining original
values within the community. The mass media, encompassing television, radio,
newspapers, and digital platforms, plays a crucial role in promoting tourism by raising
awareness, shaping public perceptions, and generating interest in these heritage sites.
Through media campaigns, documentaries, and social media content, mass media can
effectively communicate the value of Enugu’s heritage resources to a broader
audience, encouraging tourism and economic growth in the state. The mass media
supports and enhances developmental programs in Nigeria, which is one of the
channels through which cultural values and ideas are disseminated. The conventional
media like television, radio, newspapers, magazines, etc., and even the new media like
the Internet, social media platforms, etc. have continued to showcase Nigeria's
cultural and tourism potentials globally in a bid to attract economic development.

In view of this, Akande (2014) describes culture and tourism as media of
international public relations. Furthermore, Akande’s study revealed that culture and
tourism are key components for rebranding Nigeria's image internationally. Similarly,
Benson's (2014) study argued that tourists’ receipts can significantly engender
economic development through income generation, employment generation, and the
provision of infrastructure. Like oil which generates income for Nigeria, tourism can
also be of immense economic benefit to the Nigerian government. Hence, the call by
Guanah (2017) for the need for Nigeria's economy to be diversified away from oil to
culture and tourism, that is, using Nigeria's cultural heritage to drive the tourism sector
to become a revenue base. Tourism and Cultural development can be likened to a coin
with two sides. To this end, therefore, tourism promotes cultural development just as
cultural development enhances tourism. Both have the ability to contribute to the
income of nations. But, how far and how well Nigeria as a nation has been able to
harness her cultural heritage for export like her oil, remains an issue for empirical
investigation (Guanah & lhiaeme, 2022). Chidozie & Obubo's(2014) study discovered
that Nigeria's cultural industry has not been properly annexed, and it is fast making the
country lose its cultural history. At this point in the history of Nigeria, preserving her
cultural heritage should be an issue of concern to all. It is in the light of this that this
paper advocates for positive uses of Nigeria’s mass media for tourism promotion of
heritage resources in Enugu State. The Nigerian mass media indeed are veritable tools
for the preservation of Nigeria's cultural heritage. The mass media can serve as the
medium/media for tourism as well as for the promotion of Nigeria's cultural heritage
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and economic development. This is because the mass media are like mirrors that
reflect the image of the society they operate in. Abubakre(2017) observes that the
mass media do not only serve as sources of information for members of the public but
also possess the capacity to influence people in order for them to see things in a
positive light.

The main challenge to tourism in Nigeria is a lack of awareness of what it is all
about and its economic potentials. This is where the media come in to aid the process
of information and communication between tourism businesses and prospective
tourists/consumers. The media draw attention to tourism and tourism activities
worldwide. The impact of the mass media on contemporary culture and tourism is so
enormous because they can penetrate the homes and everyday lives of people
anywhere in the world. The media is so significant that they must be engaged before
culture and tourism can become well-developed enough to create a positive impact on
the people and bring about their attendant benefits to a nation’s economy. The key
question this research seeks to answer is to establish that the mass media have
significant roles to play in promoting culture and tourism in Nigeria, which will
invariably help to develop her economy. Promotion can be defined as the “function of
informing, persuading and influencing a consumer decision” equally important for non-
profit and profit organizations and equally important for products or services.
Promotion can be used to increase sales, attract new customers, create awareness,
change the attitude or create an image, through advertising, personal selling, public
relations, publicity, direct marketing and sales promotion and interactive/internet
marketing (Azazz & El Labban, 2018). The importance of promotion comes from its
ability to increase the awareness and interest in the destination, display its
attractiveness, differentiate the destination from competitors, enhance the image of
the destination and it can also encourage travellers to stay longer (Esu & Ebitu, 2010).
Destination promotion process occurs in a variety of ways, for example, across adverts,
websites, social networks, brochures, travel journals and marketing specialized
agencies. Promotion in tourism plays a hugely valuable portion and emphasizes the
interaction between both supply and demand. Unfortunately, many Nigerian
citizensdo not know up to 10% of these sites due to the deficiency in awareness
creation especially by the media. This calls for serious awakening by the mass media.

The objective of this article is to explore the role of mass media in the
promotion of heritage tourism in Enugu State, highlighting its impact, challenges, and
strategies for maximizing its effectiveness. This article aims to provide insights into
how media can enhance tourism development in Enugu State.
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Conceptual Clarifications

For better understanding, key concepts and terms as used in this work are explained
thus:

Media: This Media, including mass media like newspapers, magazines, radio,
television, films, books, and the internet, are communication strategies used to
achieve social development in Nigeria, aiming to sensitize and educate the populace on
tourism development issues.

Mass Media: Mass media includes traditional and digital channels like television, radio,
print media (newspapers, magazines), websites, blogs, and online news portals. Social
media platforms like Facebook, Instagram, Twitter, and YouTube have become
powerful tools for real-time global audience engagement.

Heritage Resources: Refers to artifacts and other manifestations of material culture,
documents, publications, photographs and film, prehistoric and historic sites, historic
buildings and other structures, cultural landscapes, heritage celebrations, heritage
festivals and fairs and heritage recordings, music, and songs.

Tourism: Refers to the actions of human beings who undertake a trip for pleasure. In
this regard, people who come into Rivers State for site-seeing or pleasure.
Development: Development is a social process aimed at enhancing human wellbeing
and the environment, focusing on GDP, health, housing, and employment
opportunities. Key factors include knowledge, information, technological creativity,
and organization.

Heritage Tourism: Heritage tourism is a branch of tourism centered around the
exploration and appreciation of a region’s cultural, historical and environmental
heritage. Examples of heritage tourism activities include visiting a museum or historical
home, eating the local food, or taking part in a festival.

Research Methodology

The study was carried out using two mass media outlets at Enugu State to show the
role of mass media in tourism promotion of heritage resources. Four individuals were
interviewed from the two sampled mass media outlets, which are Enugu State
Broadcasting Service (ETV) and Sunrise (Radio) FM. Primary data employed is
qualitative research method through in-depth interviews in order to answer the
research objectives. The qualitative research method is a method used to gather
extensive information about a small group of individuals for a comprehensive
understanding of a situation (Veal, 1997:102). In-depth interviewing entails the
collection of semi-structured or unstructured data through interviewer-interviewee
verbal interactions or conversations (Okpoko & Ezeh, 2013). This paper used secondary
data from various sources, which includes textbooks, journals, conference proceedings,
newspapers, and magazines, to qualitatively examine the role of Nigeria's mass media
in promoting tourism and heritage resources.
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Literature Review

Mass Media and Heritage Resources
The media plays a crucial role in cultural promotion and preservation, transmitting and
showcasing a people's heritage to others, thereby raising awareness and familiarizing
the incoming generation with their culture. Most cultures have either gone extinct or
are deteriorating due to non-transmission to future generations (Chieme et al., 2017).
Mass media, both conventional and new, are crucial in promoting Nigeria's cultural
heritage and tourism, fostering economic development amidst decreasing oil prices
(Guanah & lhiaeme, 2022). The media no doubt are pivotal instruments in society’s
development as well as promoters of culture (Chieme et al., 2017). The media plays a
crucial role in shaping our perceptions and ideas, providing not just information but
also ways of seeing and understanding the world (Orlu Orlu, 2013, p. 124). The media
and society relationship involves the communication enterprise utilizing external
inputs like human, professional, and technology to produce media products, adhering
to socially approved values. In other words, it must correspond with or reflect the
economic, moral, cultural, and political traditions of the society (Wilson, 2008, p. 80).
The media plays a crucial role in propagating culture by projecting programs
that align with societal values, transmitting it to a diverse audience, and serving as
major carriers of culture, shaping the cultural experiences of millions of people. Mass
media provides historical contexts and perspectives, transforming past mistakes into
assets and successes into incentives. Its impact on Africa's heritage is significant, as it
operates through various communication channels with high moral content, affecting
people's lives for the better or worse. In this context, communication structures include
all those institutions and technologies that serve as facilities for public and political
communications (Wilson, 2008). Mass communication systems are influenced by a
society's political, social, and economic climate, as well as its historical development,
highlighting the social consequences of development (Nwodu, 2010, p. 380). Ndolo
(2006) explains that the mass media serve very many functions for society as well as for
individuals, thus: The mass media disseminate cultural and artistic products for the
purpose of preserving the past heritage of the people. The media plays a crucial role in
fostering cultural development by fostering individual imagination and aesthetic
creativity, leading to the creation of cultural artifacts (Okunna, 1999a).

Mass Media and Tourism Promotion

Tourism development relies on media as a mediator between tourism and
society, facilitating communication and information exchange about products,
services, and destinations for leisure, rest, sightseeing, and recreation (Enemuo &
Amaechi, 2015). Mass media plays a crucial role in shaping people's choices of
destinations, as it provides non-personal information through various channels,
influencing their perceptions and understanding of culture (Okunna, 1999b, p. 141), it
becomes imperative for the media to talk about, transmit and showcase such cultural
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practices that will not only endear the populace to such culture but attract them to the
extent that they will visit the state, wherein such cultural promotions are showcased.

Cultural tourism involves people moving to participate in cultural activities,
focusing on cultural diversity and values. It involves exploring a people's rich cultural
heritage, including dances, music, customs, dresses, festivals, historical monuments,
images, arts, and crafts, motivating tourists to learn and relax. Chuku (2011, p. 85)
notes further that these cultural heritages do not market themselves but must be
packaged by the people. Chuku (2011, p. 214)identifies tourism as a service-driven
industry, consisting of travels, stays, and attractions. The quality of services and
facilities in a destination significantly influences tourists' return, as they feel welcome
and return to a welcoming area. Tourists return to warm, fair-valued areas, and media
should report these areas to inform the government and populace. Highlighting
loopholes like bad roads, abandoned recreational centres, and dilapidated buildings
can encourage repeat visits, leading to financial gains and economic growth.
Emphasizing attractiveness can encourage repeat visits. Contribution to the growth of
the national economy is significant as well as its contribution to the global economy. If
Nigeria taps into culture and tourism, it will surely shore up its revenue base. Cultural
tourism can generate income, create jobs, help in economic diversification, and
complement some other aspects of Nigeria's economy (Guanah & lhiaeme, 2022).
Albeit Nigeria is rich in cultural resources, yet they are not well leveraged. Crotti &
Misrahi (2015) project that given Nigeria’s cultural resources (57th in The Travel and
Tourism Competitiveness Index 2015) and natural assets, the country’s limited
development of the tourism industry appears to be a missed opportunity for
diversifying the economy and creating employment opportunities. However, for
economic development to take place in Nigeria via culture and tourism, the mass
media have to be involved because the media are a sine qua non in development issues
(Guanah & Ihiaeme, 2022). Egbule et al., (2016) argue that mass media plays a crucial
role in promoting African cultural values globally, enhancing tourism, employment,
reducing social vices, educating, and entertaining people.

The media should promote tourist centres and potential sites in states, such as
Port Harcourt Tourist Beach and Museum, to increase awareness and accessibility for
visitors. The media should dedicate programs discussing tourism issues in affected
areas to keep authorities informed and accountable. Sensitizing Nigerians about the
importance of tourism can help erase erroneous impressions and project them as the
eyes of the people. Some people view visiting zoos, amusement parks, or festivals as
wasteful, affecting both educated and wuneducated individuals. Targeted
communication can change misconceptions and promote tourism, transforming local
communities and preventing abuse. Sustaining tourism can significantly improve living
standards and quality of life by attracting finance, creating new employment
opportunities, enhancing education, and revitalizing traditions and culture (Chieme et
al., 2017). Media campaigns can promote tourism development by highlighting its
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benefits and encouraging government and private sector support. They can use various
programs, write-ups, and internet applications to highlight successes in countries
prioritizing tourism development. Information on tourism and heritage resources can
be broadcasted on radio, television, newspapers, magazines, books, online, and social
media platforms like Facebook, Twitter, and YouTube. These media platforms provide
visibility and attract followers, while videos of past visits to heritage sites provide
insight into Enugu State's activities.

Heritage resources can attract high-following on Twitter and Facebook, with
discussions surrounding events leading to high likes. Media can also serve as
entertainment, promoting tourism-oriented programs that help viewers relax after a
hard day. Media provides a way for people to escape daily life's harsh realities.
Watching events, reading well-written articles, and hearing radio discussions about
heritage resources can help people relax and focus on activities, allowing them to
forget their sorrows. The media, in collaboration with relevant ministries, can change
Nigerians' attitudes and orientations by showcasing the country's rich heritage
resources through documentaries and videos. Nollywood can positively impact Nigeria
by promoting its culture and activities abroad, thereby changing people's mindset and
eradicating negative perceptions, as the saying goes, 'charity begins at home.’
Tourism's significance and benefits must be understood by locals before it can be
applied to the broader society, as culture is a significant motivator for travellers
(Chuku, 2011, p. 73). Tourism programs aim to explain culture, and media should depict
it to highlight the Enugu people's way of life and Nigeria's history, as part of their social
responsibility.

Agenda-Setting Theory

This paper is anchored on the agenda-setting theory. “This theory explains the effects
of mass communication on culture and society. It describes a very powerful influence of
the media's ability to tell what issues are important” (Ndolo, 2006, p. 32). The agenda-
setting theory does not ascribe to the media the power to determine what we actually
think, but it does ascribe to them the power to determine what we are thinking about
(Foarin, 2005, p. 67). The media help to put pictures in our heads”. This explains the
power of the mass media to set agendas and raise issues of public importance.

Findings

Overview of Some Heritage Resources in Enugu State

Enugu State, located in southeastern Nigeria, is rich in cultural, historical, and natural
heritage resources that offer immense tourism potential. The evolution of tourism
made it an important agent of development, knowing that the resources to use are in
the environment of man (Ejikeme & Ololo, 2024). The natural heritage resources are
hills, lakes, caves, and waterfalls. Cultural/historical heritage resources are historically
significant sites, monuments, landscapes, and artifacts. These are the tangible
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elements. Intangible cultural heritage includes traditions, customs, and practices.
These heritage resources are seen in all the communities in Enugu State.

Sample Descriptions of the Natural/Cultural Tourist Attraction in the Study Area

A lot of heritage resources/tourist attractions are endowed in the study area. This was
discussed generally in order to understand their value.

Cultural Festivals: Traditional festivals can be defined as periods set apart by
communities or groups of individuals for commemorating important events in the life
of the community or an individual. Festivals and ceremonies occupy a significant place
in the culture of Enugu people (Ejikeme, 2011). Enugu's most popular festival is the
New Yam Festival, honouring yam harvest. Other celebrations include birth, death,
and drumming. Apart from New yam Festival, Enugu state hosts cultural festivals that
are observed in different communities. These festivals showcase Igbo culture through
traditional dances, masquerades, and wrestling competitions. They attract tourists and
offer delicious cuisine.

Lakes: Enugu State boasts several stunning lakes, including Nike Lake, Oji River Lake,
Ezeagu Lake, and Obukpa Lake, offering a blend of natural beauty, recreational
activities, and cultural significance. Nike Lake, Oji River Lake, and Ezeagu Lake are
picturesque lakes with scenic walkways, gardens, and recreational facilities, making
them popular tourist attractions for leisure, boating, picnics, fishing, birdwatching, and
nature exploration. Obukpa Lake, a serene valley lake, and Opi Lake System, a
conglomerate of six lakes in Opi Nsukka, offer stunning views, fishing, and boating
(Ejikeme, 2011).

Landscapes (Scenic Hills): Enugu State has scenic hills that mesmerize visitors with
their natural beauty, cultural significance, and recreational opportunities. These hills
are magnets for tourists seeking relaxation, adventure, and an immersive experience in
nature. Udi Hills are famous for their rolling hills, scenic views, and historic significance.
Nsukka Hills offer breathtaking views, hiking trails, and cultural landmarks. Akwuke
Hills feature stunning rock formations and traditional villages. Ngwo pine forest hills
with lush forest are picnic spots.

Caves and Rock shelters: Caves and rock shelter are called Ogba in Igbo dialect. There
are existence of cave and rock shelter in most of the communities in Enugu State.
Enugu State’s caves and rock shelters are remarkable blend of natural wonder and
cultural significance, showcasing the state’s rich geological and historical diversity.
Some of them includes Inyikwe Cave and Ogba Ngala Agu Rock shelter in Mmaku. Isi
Ugwu Obukpa rock shelter and Ezi-Ukwu Ukpa rock shelter in Nsukka (Ejikeme, 2011).
Ogba lhu Na-abo rock shelter in Alum Inyi and Ezeagu cave. These nature wonders
offer unique tourist experience, showcasing the state’s rich geological and cultural
diversity.

Archaeological Sites: Enugu State boasts numerous archaeological sites, with Lejja
archaeological site in Nsukka being one of them. Visible slag blocks reveal ancient iron
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smelting activities. The area has been transformed into an archaeological site due to
the abundance of iron slag, with a density of 3-4 blocks per square meter, confirming
its past iron smelting history (Eze-Uzomaka, 2009).The village's tourist attraction
includes interesting iron slag block arrangement, Oshuru, eze-mkpume, Omaba house,
and Odegwoo, along with the tall village shrine at its centre.

Waterfalls: Enugu State boasts stunning waterfalls, showcasing its natural beauty, rich
cultural heritage, and historical significance, providing a thrilling experience for
tourists, adventurers, and nature enthusiasts. Of importance is Awhum Waterfall,
located in the Udi Local Government Area, a magnificent natural site revered for its
beauty and spiritual significance. The waterfall cascades from a height of over 30
meters into a pool, surrounded by a cave believed to possess healing powers, making it
a destination for both tourists and religious pilgrims. The combination of its scenic
environment and spiritual allure makes it an attractive heritage site, yet its remote
location and lack of proper access roads limit the flow of visitors.

Caves: Caves and rock shelter are called Ogba in Igbo dialect. There are existence of
cave and rock shelter in some of the communities in Enugu State. Some of them
includes Inyikwe Cave and Ogba Ngala Agu Rock shelter in Mmaku. Isi Ugwu Obukpa
rock shelter and Ezi-Ukwu Ukpa rock shelter in Nsukka. Ogba Ihu Na-abo rock shelter
in Alum Inyi.

Importance of Mass Media in the Tourism Industry Globally and Locally

These tourist attractions and heritage resources collectively represent the
cultural identity of the Igbo people, highlighting their connection to nature, history,
and spirituality. The attractions embody the Igbo people's reverence for nature and its
role in their cultural practices. The environmental significance of these sites also adds
to their value as eco-tourism destinations, attracting nature lovers and adventure
seekers. Tourism development at these heritage sites remains in its nascent stages.
While they attract local visitors, the lack of proper infrastructure, promotional
campaigns, and organized tours has hindered their potential as major tourist
destinations. Basic amenities such as access roads, accommodation, and guided tours
are limited, reducing the ability to attract both national and international tourists.
Effective promotion through mass media, coupled with investment in infrastructure,
could transform these heritage resources into thriving tourism hubs, contributing to
Enugu State’s cultural preservation and economic growth. Mass media has a profound
influence on public opinion and behaviour. Through consistent exposure, it can shape
perceptions, create awareness, and influence decision-making. Media coverage can
highlight key issues, shape narratives, and introduce new ideas or destinations to the
public. In the context of tourism, mass media acts as a primary source of information
for potential tourists, helping them discover new destinations, understand their
cultural and historical significance, and make informed choices about their travels. For
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instance, documentaries, travel shows, and feature articles can create a strong desire
to visit a place by showcasing its beauty, culture, and heritage.

Globally, the tourism industry heavily relies on mass media for marketing and
promotional efforts. Media campaigns help destinations gain visibility on the world
stage, attracting international tourists and boosting local economies. Countries and
cities that successfully leverage media platforms often see significant increases in
tourism, contributing to employment and economic growth. Locally, mass media is
equally important for promoting heritage sites and other tourist attractions that may
not be widely known.Enugu State, Nigeria, can boost its cultural and historical
heritage through mass media, attracting both domestic and international visitors
through engaging content and documentaries. Social media effectively connects
heritage sites with younger, tech-savvy audiences, enabling them to become trending
topics and travel destinations, while mass media bridges the gap between resources
and tourists. By shaping public opinion, creating awareness, and influencing travel
decisions, it plays an indispensable role in tourism promotion on both a global and local
scale. For destinations like Enugu State, effective use of mass media can unlock
significant tourism potential, driving cultural preservation and economic development.

Table 1: Some of the Indigenous Programme Schedule of Enugu State
Broadcasting Service (ESBS)

S/NO | Programme Title | Time/Duration Programme Description

1 llulgbo Monday by 10:30am | A programme that exposes Igbo
and Saturday by | proverbs with relevant tales
10:30am

2 Ka Odi Gboo Sunday from | It is an Igbo customary programme of
7:30pm and | acts and events of the ancient time.
Thursday 10:30am

3 Ogbako ndiinyom | Tuesday  10:30am | This programme deals with family and

and Friday 7:30pm

social issues of concern to women such
as Home Management, unemployment
and politics.

Igbo mma mmanu

Sunday 8:30pm

A discussion programme targeted at
promoting rich Igbo values.

Agbaja Abia

Monday 11:30am

A talk show to promote the cultural
heritage of the Agbaja people primarily as
it delves into the historical background of
the people of the area, their life pattern,
and various cultural activities.

Akuko iro

Sunday 11:30am and
Tuesday 7:30pm

An Igbo programme of folklores and
tales about ancient times, relative to
deeds of animals

Source: Fieldwork, 2023
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ESBS media has a number of programmes that they use in promoting heritage
resources. These programmes are shown in the table 1 above:

Discussion

Ways Mass Media Promotes Heritage Tourism in Enugu State

Use of Traditional Media (TV, Radio, and Newspapers) to Highlight Heritage Sites
Traditional media platforms such as television, radio, and newspapers continue to be
essential tools for promoting heritage tourism in Enugu State. The government-owned
media, Enugu State Broadcasting Service, comprising both Enugu State Television
(ETV) and Sunrise (Radio) FM, respectively, is graded as the leading grassroots-
oriented. Television programs and news segments often feature local landmarks and
historical sites, providing visual appeal and detailed narratives that capture the beauty
and cultural significance of heritage resources. Radio stations and newspapers serve as
traditional media channels for Enugu's tourism potential, engaging audiences through
interviews, cultural talk shows, and tourism advertisements, especially in rural areas,
and reaching older audiences and communities with limited digital access.

Digital and Social Media Campaigns Promoting Cultural Tourism

Through the use of visually appealing content, we might showcase natural beauty,
cultural events, and historic landmarks on social media sites like Facebook, Instagram,
and YouTube in order to promote Enugu's heritage sites, particularly to younger, tech-
savvy audiences. YouTube channels can promote Enugu's heritage sites through
immersive video experiences, collaborating with local tourism boards, content
creators, and influencers to generate buzz and engage potential tourists through
interactive campaigns.

Documentaries, Travel Shows, and Features on Heritage Sites

Documentaries and travel show showcase Enugu's heritage resources, combining
storytelling and visuals, and can encourage visitors to explore its historical and cultural
richness on national or international networks. Documentaries on topics like the
history of coal mining in Udi Hills or the spiritual significance of Awhum Waterfall can
elevate the state’s profile as a cultural tourism destination. These types of long-form
content allow for a deeper exploration of the heritage sites, their significance, and their
role in the local community. By featuring interviews with historians, local leaders, and
visitors, media content can humanize the sites and make them more relatable, piquing
the curiosity of potential tourists.

Collaborations Between Tourism Boards and Media Houses

Collaborations between the Enugu State Tourism Board and various media houses like
Enugu State Broadcasting Service (ESBS) are crucial for effective promotion of
heritage sites. By working together, tourism boards can ensure that media houses
produce content that accurately represents the state’s cultural and historical assets.
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These collaborations can take the form of joint campaigns, special tourism features, or
even media-sponsored tourism events that draw attention to Enugu's landmarks. For
instance, media houses can partner with the tourism board to organize and promote
cultural festivals, heritage tours, and local events that celebrate the state's history and
traditions. Partnerships facilitate media coverage of key tourism initiatives, such as
infrastructure improvements or heritage site developments, ensuring wide visibility
and encouraging more visitors.

Strategies for Promoting Heritage Tourism through Mass Media Utilizing Social

Media Platforms (Instagram, YouTube, Facebook) to Highlight Enugu’s Heritage

Sites

Social media platforms offer dynamic and engaging ways to promote Enugu’s heritage

sites to a global audience. Here are specific strategies for leveraging these platforms:

v"Instagram: Use Instagram’s visual-centric format to post high-quality images

and short videos of Enugu’s heritage sites. Create engaging content such as
photo tours, behind-the-scenes looks at local festivals, and stunning
landscapes. Utilize Instagram Stories and Reels to share quick, captivating
content that highlights the uniqueness of sites like lakes, caves, waterfalls
cultural centres and among others (see table 1). Employ relevant hashtags and
geotags and collaborations with local photographers and artists to increase
visibility.

v YouTube: Develop comprehensive video content, including travel vlogs,
documentaries, and guided tours of Enugu’s heritage sites. Create a dedicated
YouTube channel for the state’s tourism board or collaborate with popular
travel vloggers to feature Enugu’s cultural attractions. Videos can include
interviews with locals, historical overviews, and immersive experiences of the
sites. Consider live-streaming cultural events and festivals to engage viewers in
real-time.

v' Facebook: Utilize Facebook’s diverse features, including posts, stories, and live
videos, to reach a wide audience. Share detailed articles, travel tips, and event
updates related to Enugu’s heritage sites. Create interactive content such as
polls, quizzes, and photo contests to engage users and encourage them to
share their own experiences. Establish Facebook groups or communities
focused on Enugu tourism to foster discussion and build a loyal following.

Collaborations with Local TV and Radio Stations to Create Cultural Programs
Collaborating with local TV and radio stations can effectively reach audiences who
prefer traditional media formats:
v Cultural Programs: Partner with TV and radio stations to develop cultural
programs that highlight Enugu’s heritage sites. These programs can include
documentaries, interviews with local historians, and feature segments on
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traditional festivals and customs. For example, a weekly TV segment could
focus on a different heritage site, providing viewers with a detailed look at its
history and significance.

Tourism Spotlights: Work with local media to create special tourism
spotlights that feature Enugu’s landmarks. These can include news reports,
special interest stories, and travel segments that inform the public about new
attractions, upcoming events, and travel tips.

Local Features: Develop radio shows or podcasts that delve into the cultural
and historical aspects of Enugu. Interviews with local experts, storytelling
sessions, and discussions about the impact of heritage tourism can engage
listeners and raise awareness about the region’s unique offerings.

Engaging Influencers and Bloggers to Promote Local Tourism Experiences
Influencers and bloggers can amplify the reach of tourism promotions through
authentic content and personal experiences:

v

Influencer Partnerships: Collaborate with travel influencers and bloggers who
have a significant following and an interest in cultural tourism. Invite them to
visit Enugu’s heritage sites and share their experiences through blog posts,
social media updates, and videos. Their endorsements can lend credibility and
attract their followers to explore Enugu.

Sponsored Content: Develop sponsored content agreements with influencers
to create tailored promotions for Enugu. This content can include sponsored
posts, reviews of heritage sites, and interactive experiences that showcase the
attractions in a compelling way.

Content Creation: Encourage influencers to create content that highlights not
only the beauty of the sites but also the stories and cultural significance behind
them. This can include guided tours, local cuisine tastings, and interactions
with local communities.

Impact of Mass Media on Tourism in Enugu State

Analysis of the Positive Effects of Media on Tourism: Mass media plays a crucial role
in enhancing tourism by shaping perceptions, increasing visibility, and driving interest
in travel destinations. For Enugu State, the impact of media on tourism can be
observed in several positive effects:

Increased Visitor Numbers: Effective media coverage can significantly boost
visitor numbers to Enugu’s heritage sites. By showcasing the beauty and
cultural significance of some sites like Nike Lake, Awhum Waterfall, and Udi
Hills, media campaigns can attract both domestic and international tourists.
For example, travel documentaries and features on TV or social media
platforms can create a buzz and draw attention to previously overlooked sites.
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Enhanced Awareness and Branding: Media exposure helps build a strong
brand identity for Enugu as a cultural and historical destination. Highlighting
the state’s unique heritage resources through various media channels raises
awareness and positions Enugu as a must-visit location. Successful media
campaigns can create a lasting impression on potential tourists, increasing
their likelihood of choosing Enugu as their travel destination.

Influencing Travel Decisions: Positive media portrayals can influence travel
decisions by presenting Enugu’s heritage sites in an appealing light. Engaging
content such as travel vlogs, articles, and social media posts can inspire
travellers to include Enugu in their itineraries, driving more visitors to the
state’s attractions.

Potential for Job Creation and Economic Growth through Enhanced Tourism
Increased tourism resulting from effective mass media promotion can lead to
substantial economic benefits for Enugu State:

Job Creation: As tourism grows, so does the demand for various services,
leading to job creation in sectors such as hospitality, transportation, and local
crafts. Increased visitor numbers can lead to the expansion of hotels,
restaurants, tour guides, and other tourism-related services, creating new
employment opportunities for residents.

Economic Growth: Tourism stimulates local economies by generating revenue
for businesses and governments. Spending by tourists on accommodation,
dining, souvenirs, and activities contributes to the economic growth of Enugu
State. Additionally, successful tourism promotion can attract investment in
infrastructure development, such as improved roads and facilities at heritage
sites, further boosting economic activity.

Support for Local Businesses: Enhanced tourism can benefit local businesses,
including artisans, vendors, and restaurants, by increasing their customer base.
Local businesses can capitalize on the influx of tourists, leading to higher sales
and increased economic stability within the community.

Challenges in Using Mass Media for Tourism Promotion

While mass media offers significant potential for promoting tourism, several
challenges can impede its effectiveness, particularly in the context of Enugu State.
Addressing these challenges is crucial for maximizing the benefits of media campaigns
and enhancing the state’s tourism sector.

Limited Funding and Resources for Media Campaigns

One of the primary challenges in using mass media for tourism promotion is the lack of
sufficient funding and resources. Effective media campaigns often require substantial
financial investment for content creation, advertising, and distribution. Limited
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budgets can restrict the scope and reach of promotional efforts, resulting in less
impactful campaigns. This challenge can be exacerbated by the need to balance
tourism promotion with other pressing needs within the state’s budget.

Inadequate Infrastructure in Some Heritage Resources for Large-Scale Promotion
Many of Enugu State’s heritage sites lack the necessary infrastructure to support large-
scale tourism promotions effectively. Issues such as poor access roads, insufficient
facilities, and limited amenities can hinder the ability to attract and accommodate
tourists. Media campaigns that generate significant interest may lead to visitor influxes
that these sites are not equipped to handle.

Challenges in Sustaining Media Interest in Heritage Tourism

Maintaining sustained media interest in heritage tourism can be challenging, as media
coverage often shifts to new topics and trends. Without ongoing engagement, the
initial buzz created by media campaigns may wane, leading to decreased visibility and
interest over time.

Competition from More Established Tourism Destinations

Enugu State faces competition from other well-established tourism destinations within
Nigeria and internationally. Major cities and popular tourist spots often dominate
media coverage and attract more significant tourist numbers, making it challenging for
Enugu’s heritage sites to stand out.

Strategies for Enhancing Media Involvement in Tourism Promotion in Enugu State

Public-Private Partnerships for Funding and Promoting Heritage Tourism
Public-private partnerships (PPPs) can be highly effective in enhancing media
involvement in tourism promotion by pooling resources and expertise from both
sectors:

v' Joint Funding Initiatives: Collaborate with private sector stakeholders,
including tourism operators, hotels, and local businesses, to share the costs of
media campaigns. Joint funding can enable more extensive and higher-quality
promotional activities, such as high-profile advertising campaigns and the
production of professional content.

v Shared Marketing Efforts: Develop marketing strategies that leverage the
strengths of both public and private entities. For example, the tourism board
can work with local businesses to create co-branded promotional materials,
such as brochures, advertisements, and online content.

v' Event Sponsorship: Partner with private companies to sponsor tourism-
related events and media coverage. Sponsorships can provide additional
funding and increase the visibility of heritage sites through event promotion
and media coverage.
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v Collaborative Campaigns: Launch collaborative media campaigns that

highlight the benefits of visiting Enugu’s heritage sites. Private sector partners
can contribute to the campaign through their networks, while public entities
can provide authoritative information and endorsements.

Training Media Professionals to Specialize in Tourism Content
Training media professionals to specialize in tourism content can enhance the quality
and effectiveness of media campaigns:

v Workshops and Seminars: Organize workshops and seminars focused on

tourism journalism and content creation. These sessions can cover topics such
as destination storytelling, travel writing, and the use of multimedia in tourism
promotion.

Partnerships with Educational Institutions: Collaborate with universities and
media schools to offer specialized courses in tourism media. This can help
develop a pipeline of skilled professionals who understand the nuances of
promoting heritage tourism.

Continued Professional Development: Provide ongoing training opportunities
for media professionals to stay updated on the latest trends and technologies
in tourism media. This can include online courses, industry conferences, and
networking events.

Mentorship Programs: Establish mentorship programs that pair experienced
tourism journalists and content creators with emerging professionals.
Mentorship can provide valuable insights and practical experience in creating
effective tourism content.

Leveraging Social Media Influencers and Content Creators to Reach Broader
Audiences

Social media influencers and content creators can play a pivotal role in promoting
heritage tourism through their extensive reach and engagement:

Influencer Partnerships: Collaborate with influencers who have a strong
following in travel, culture, and lifestyle. Invite them to visit Enugu’s heritage
sites and share their experiences through blog posts, social media updates, and
videos.

Content Creation Campaigns: Develop campaigns that encourage influencers
and content creators to produce original content about Enugu. This can include
travel vlogs, photo essays, and live-streamed events showcasing the state’s
attractions.

User-Generated Content: Encourage visitors and influencers to share their
own content using specific hashtags and tags related to Enugu’s heritage sites.
This can create a buzz and provide authentic, user-generated content that
enhances the state’s visibility online.
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¢ Influencer-Driven Contests and Giveaways: Organize contests and giveaways
in collaboration with influencers to generate excitement and engagement. For
example, offer free tickets to cultural events or guided tours of heritage sites as
prizes.

Creating Tourism-Specific Media Channels and Platforms for Continuous
Promotion

Developing dedicated media channels and platforms focused on tourism can ensure
continuous and targeted promotion of heritage sites:

e Tourism Websites and Blogs: Create and maintain a dedicated website or
blog for Enugu’s tourism. This platform can feature detailed information about
heritage sites, travel tips, event updates, and engaging multimedia content.

e Tourism TV Channels and Radio Stations: Launch TV channels or radio
stations dedicated to tourism content. These platforms can broadcast
documentaries, interviews, and travel show focused on Enugu’s heritage sites
and cultural events.

e Social Media Profiles: Develop and manage official social media profiles
specifically for Enugu tourism. Regularly update these profiles with fresh
content, including photos, videos, and event announcements, to keep the
audience engaged.

e Email Newsletters: Implement an email newsletter campaign to keep
subscribers informed about Enugu’s tourism offerings. Newsletters can include
updates on upcoming events, travel tips, and featured stories about heritage
sites.

Conclusion

Mass media plays a pivotal role in elevating Enugu State’s heritage tourism by
amplifying the visibility and appeal of its cultural and historical sites. Through various
channels ranging from traditional media such as TV and radio to modern digital
platforms like social media and blogs, mass media effectively showcases Enugu’s
unique attractions. Media efforts enhance Enugu's cultural significance, fostering
awareness, positive perceptions, and tourist interest, thereby promoting the
development and success of heritage tourism in Enugu State. Continuous media
promotion helps to maintain public interest and keeps Enugu’s heritage sites in the
spotlight. By regularly updating content, sharing new stories, and engaging with
audiences through diverse media channels, Enugu can ensure that its tourism offerings
remain relevant and attractive. Media involvement in Enugu State's heritage tourism
future fosters infrastructure growth, job creation, and global recognition, benefiting
the local economy and fostering dynamic growth. Enugu can boost its tourism profile
by utilizing innovative media strategies and public-private partnerships. Key elements
include embracing new technologies, producing high-quality content, collaborating
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with influencers, local businesses, and tourism boards, and aligning media promotions
with infrastructure development.
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